
With travel budgets tightened and pressure to cut costs, the organisers of 
DVB World 2009 could have been forgiven for having worried in advance 
of the conference about registration levels. It speaks volumes for the 
reputation of the event that more than 200 delegates turned up in Berlin in 
mid-March, matching the attendance for the 2008 edition in Budapest.
The conference got off to a strong start for the more than 50 delegates 
that registered to attend a pre-conference masterclass with Prof. Ulrich 
Reimers. It was perhaps a little ambitious to ask him to cover the 
fundamentals of DVB technologies in two and a half hours. Such was the 
thirst for knowledge that attendees would happily have listened for twice 
that length of time.
Thirst of another kind took precedence following the opening session of 
the conference, as the Berliner Congress Center was transformed into a 
casino, complete with gaming tables, a jazz band and, of course, plenty 
of local beer on tap. Fortunes were neither made nor lost, but some 
delegates revealed a talent for knowing when to hold ‘em and when to 
fold ‘em!
The conference programme covered a lot of ground. Some of the most 
interesting discussions centred around the future of TV on the Internet 
and vice versa; the challenge of meeting the needs of the various different 
national profiles in CE equipment sold on a continent-wide market; and 
the best path to HDTV on terrestrial networks. Other highlights included 
the introduction of DVB-C2 and a presentation on the media habits of the 
‘Net Generation’ from DVB World’s youngest ever speaker, 18 year old 
Sebastian.
For a full overview of DVB World 2009 visit David Wood’s DVB World 
Blog: http://dvbworld.wordpress.com
DVB World 2010 will take place in Lisbon from March 8 -10.

good 
outlook

Worldwide digital terrestrial TV receiver 
set-top boxes aren’t the only TV STB 
shipments holding up well during this 
deep recession as pointed out in the 
previous DVB-SCENE article (Edition 
No. 29 March 2009). IPTV and digital 
cable STBs are estimated to post 
more than 30 percent growth in 2009 
propelled by new service launches 
mainly in Eastern Europe and China.
Now that most of the world’s Tier-
1 telcos have well established TV 
offerings (Verizon and AT&T have both 
surpassed the 1 million subscriber 
mark), Tier-2 and Tier-3 deployments 
are fuelling STB sales. Launches in 
Montenegro, Macedonia, Croatia, 
Lithuania, the UAE, and Morocco are 
adding IPTV services to new parts of 
the world. Hong Kong, France and Italy 
still house healthy IPTV services but 
those deployments are beginning to 
mature.
The digital cable STB makers have 
benefited greatly from the rapid uptake 
of digital cable services in China in 2007 
and 2008, and from the recent moves in 
the United States to put small digital-to-
analogue converters into subscribers’ 
homes that still buy analogue TV 
services. 
Chinese digital cable subscriptions 
grew substantially in 2008, propelled 
by the Olympics and a favourable 

regulatory environment for operators. 
According to the government, digital 
cable subscribers in China rose from 24 
million in 2007 to 44.5 million in 2008. 
DTC anticipates continued subscription 
growth in 2009 that will help to boost 
year-over-year worldwide STB shipment 
growth to nearly 40 percent.
Not all of that growth will come from 
China, however. Comcast, for example, 

placed large orders for DTA converters. 
Many cable operators who still deliver 
analogue programming want to free 
up bandwidth by delivering only digital 
programming to the home. In order to 
accommodate their customers who 
don’t want to purchase the digital 

service, cable operators will distribute 
these low-cost DTA converters 
that allow subscribers to view the 
programming on analogue TVs. Millions 
of the devices will likely ship into the 
market in the near future.
In the case of DTA converter sales, 
there are no corresponding new 
subscribers from which the cable 
operators can derive additional service 
revenue, at least not directly. Converting 
systems to all-digital, however, frees 
up bandwidth that operators can use 
to deliver more content, such as HD 
and VOD, which can generate new 
revenue. Box sales in China, however, 
do represent new cable customers. 
These digital cable systems mostly 
deliver bare-bones services and most 
of the STBs are basic and don’t include 
extras such as hard disk drives. These 
customers don’t deliver the high ARPU 
operators in more established digital 
cable markets are accustomed to, but, 
in this economy, getting new customers 
is a definite win.
Digital Tech Consulting (DTC) is a 
market research firm that tracks and 
analyses the consumer digital video 
marketplace. More information on 
the company and its latest research 
on TV receivers, set-top boxes, 
and other digital video activity is 
available at  www.dtcreports.com.
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tv & all that jazz

Moore Analysis


